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1406: Entrepreneur Innovation  

 



 

 

 



 

 

1405: Brand Management 

 

 

 

 

 

 



 

 

1407: Event Management 

 

 

 



 

 

1413 : Risk Management 

Risk Management 

Objective: This course will present management tools and frameworks to understand and 

identify risk. Emphasis will be placed on how improve a firm’s risk position, and how to 

adapt an organization to deal with risk. Cases are used to highlight and exercise the key 

concepts and frameworks in the course. 

Chapter 1: Risk, Risk Identification, Capital Impacts of Risk: What is Risk? How to Measure 

and Prepare for Risk in an Enterprise? Introduction to Risk and Uncertainty Risk Decisions 

for the Manager Risks in Operating an Enterprise Risk from a Financial Perspective: Capital 

Allocation and Risk Using Risk to develop statistical models 

Chapter 2: Market Risk – Evaluation of Assets and Asset Protection: Overview of models in 

market risk Value at Risk (VaR) Liquidity Risk Scenario Analysis Basel approach to Market 

Risk Introduction to Major Commodities Developing Monte Carlo Simulations in Risk 

Frameworks: Value at Risk (VaR) and Monte Carlo simulations Modeling scenarios (Monte 

Carlo simulations) Stress Testing 

Chapter3: Credit Risk – Corporate, Consumer, and Sovereign Approaches in modeling Credit 

Default Risk: Modeling Default as a function of assets: Merton and Jarrow Models Credit 

Risk Ratings: Rating Systems, Financial Details Credit Risk in Consumer Lending: Credit 

Score-carding Basel Approach to Credit Risk Counterparty Risk and CDS issues 

Chapter 4: Political Risk and Country Risk 

Understanding Political and Sovereign Risk in Emerging Markets. The role of Credit Default 

Swaps as a measure of Country Risk. Trends in international risk management, implication 

for transfer risk. 

Chapter5: Operational Risk and IT Risks 

External Shocks Regulatory Risk Operational Risk – Your Supply Chain, Outsourcing IT-

Risks – How technology can change your company Basel II definitions for Operational Risk 

Developing Monte Carlo Simulations In Operations in @Risk 

Chapter6 : Human Systems and Their Risks to Organizations 

Organizational Implications of Operational Risk Management 

Chapter 7: Adapting the Organization to Deal with Risk (Seeking the Best Risk) 

The Role of the Board in Dealing with Corporate Risk: Defining Enterprise Risk Integration 

of corporate governance, and corporate strategy in enterprise risk management Organizations 

for Risk Management Culture and Leadership Roles The role of Information within an 

Enterprise and its use in risk management The Cofounding of Risk 
 



 

 

1411:  Quality Management  

 

 



 

 

1415: Pedagogical  Innovations 

Chapter 1: Innovative Teaching Methods -Methods, Strategies & Approach  -Brainstorming 

& Buzz. Groups – Jigsaw - Forked Road decision making -Problem based Learning -Art based 

Learning -Use of Simulation Games -Micro teaching -Web based Learning 

Chapter 2:  Designing a course & preparing Syllabus -Passive Learning -Active  Learning            

-Situational Factors - Three Functions of a Syllabus 

Chapter 3: Managing the class room and dealing with students -Managing Class room 

behaviour -Dealing with student diversity - Advising and mentoring your students 

Chapter 4: Assessing student learning and giving helpful feedback -Using writing 

assignments and giving helpful feedback -Assessing student learning in the Class -Creating 

and Grading Exams 

Chapter 5: Improving your Teaching -Getting & Interpreting student evaluation and 

feedback -Soliciting helpful feedback from Colleagues, Mentors and Supervisors 

REFERENCES:  

• Cindy L. Lynch and Susan K. Wolcott, “Helping Your Students Develop Critical 

Thinking Skills” (www.idea.ksu.edu/papers/Idea_Paper_37.pdf).  

• Marva A. Barnett, “Promoting Students’ Intellectual Growth” 

(trc.virginia.edu/Publications/Teaching_Concerns/Fall_2000/TC_Fall_2000_Barnett.h

tm).  

• Mike Font, Gena Todd, and Barbara Welch, “Critical Thinking: Approaches” 

(www.nyu.edu/cte/tctstud.html).  

 

 

 

 

 

 

 

 



 

 

1412: Retail Management  

Workload: 4 hours per week.  

Examination: 3 hours 70 marks  

Objectives: To understand the concepts of effective retailing and the recent trends in retailing 

in India.  

Pedagogy: Lectures, assignments, practical exercises, discussions, seminars 

Chapter 1: Introduction: An overview of Retailing – Challenges and opportunities – Retail 

trends in India – Socio economic and technological Influences on retail management – 

Government of India policy implications on retailing. Emerging trends in retailing: Changing 

nature of retailing, organized retailing, Modern retail formats, E-tailing, Challenges faced by 

the retail sector 

Chapter 2: Retail Formats: Organized and unorganized formats – Different organized retail 

formats – Characteristics of each format – Emerging trends in retail formats – MNC's role in 

organized retail formats.  

Chapter 3: Retailing Decisions: Choice of retail locations - internal and external atmospherics 

– Positioning of retail shops – Building retail store Image Factors determining the location 

decision, Steps involved in choosing a retail locations, Measurement of success of location - 

Retail service quality management – Retail Supply Chain Management. Chapter 4: Retail 

Shop Management: Visual Merchandise Management – Space Management – Retail Inventory 

Management – Retail accounting and audits - Retail store brands – Retail advertising and 

promotions – Retail Management Information Systems - Online retail – Emerging trends.  

Chapter 5: Retail Shopper Behaviour: Understanding Retail consumer behaviour, Factors 

influencing the Retail consumer, Customer decision making process, Types of decision 

making, Retail shopper behavior – Shopper Profile Analysis, Complaints Management - Retail 

sales force Management  

Chapter 6: Understanding the Retail Consumer: Importance of Market research for 

understanding retail consumer behaviour. Market Segmentation and its benefits, Kinds of 

markets. Strategy for effective market segmentation- Strategies, Retail value chain.  



Chapter 7: Retail Operations and Retail Pricing: Store administration, Premises management, 

Inventory Management, Store Management, Receipt Management, Customer service, Retail 

Pricing, Factors influencing retail prices, Pricing strategies, Controlling costs 

 

 

References:  

1. Michael Havy ,Baston, Aweitz and Ajay Pandit, Retail Management, Tata Mcgraw Hill, 

Sixth Edition, 2007  

2. Ogden, Integrated Retail Management, Biztantra, India, 2008.  

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



 

 

 

 

 

1501: Intellectual Property Right 

 



 

 

 

 

 

 

1502: Event Management  



 

 

 

 

 



 

  

 

 



1503: Soft Skills 

 

 

 

 

 

 

 

 



 

 

 

 



1504:  Entreprenurial Innovation  

 

 

 

 

 

 

 



1505: BRAND MANAGEMENT 

 

 

 

 

 

 

 

 



1506: E Commerce 

 

 

 



 

 

 



1507:   Pedagogical  Innovations 

Chapter 1: Innovative Teaching Methods -Methods, Strategies & Approach  -Brainstorming 

& Buzz. Groups – Jigsaw - Forked Road decision making -Problem based Learning -Art based 

Learning -Use of Simulation Games -Micro teaching -Web based Learning 

Chapter 2:  Designing a course & preparing Syllabus -Passive Learning -Active  Learning            

-Situational Factors - Three Functions of a Syllabus 

Chapter 3: Managing the class room and dealing with students -Managing Class room 

behaviour -Dealing with student diversity - Advising and mentoring your students 

Chapter 4: Assessing student learning and giving helpful feedback -Using writing 

assignments and giving helpful feedback -Assessing student learning in the Class -Creating 

and Grading Exams 

Chapter 5: Improving your Teaching -Getting & Interpreting student evaluation and 

feedback -Soliciting helpful feedback from Colleagues, Mentors and Supervisors 

References:  

• Cindy L. Lynch and Susan K. Wolcott, “Helping Your Students Develop Critical 

Thinking Skills” (www.idea.ksu.edu/papers/Idea_Paper_37.pdf).  

• Marva A. Barnett, “Promoting Students’ Intellectual Growth” 

(trc.virginia.edu/Publications/Teaching_Concerns/Fall_2000/TC_Fall_2000_Barnett.h

tm).  

• Mike Font, Gena Todd, and Barbara Welch, “Critical Thinking: Approaches” 

(www.nyu.edu/cte/tctstud.html). 

 

 

 

 

 

 

 

 

 

 



1508: Creativity and Innovation in Business 

 

 

 


